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|. Basic Information about Unit 5 - Presentation tools

Unit Descriptors | Content

Unit Title Presentation tools

Learning Hours |7 -8

Unit Description | The aim of this unit is to give a practical overview into the field of the
main digital presentation tools that can be used to present yourself,
your skills and knowledge to potential employers. After finishing this
unit, the learners will know the presentation tools and their
advantages. They are able to choose the adequate presentation tools
for the presentation of their own products or skills.

The presentation tools unit will enable the learners to prepare a
personal profile on a career-oriented social network (e.g. Linkedin).
Each learner will prepare a basic profile with a profile photo,
convincing headline, background picture and perfect summary.

Learning Outcomes

Upon completing the unit, learners should be able to:

LO1

set up his/her own profile on a career-oriented social network (e.g. LinkedIn).

LO 2

know the main presentation tools that can be used to present themselves, their skills and
knowledge to potential employers.

LO 3

prepare basic sections of the profile (the headline, customized URL, the profile photo, the
background image).

LO 4

prepare a perfect summary and add it to the profile.

LOS5

add other presentation tools on the profile (e.g. videos, photos, presentations, links,
documents).

Competences, Knowledge and Skills

At the end of the unit, the learner will have acquired the responsibility
Competences and autonomy to:

Set up their own profile on a career-oriented social network. (LO 1)

Recognise and use the main presentation tools that can be used to
present their skills and knowledge to potential employers. (LO 2)

Prepare the basic sections of the profile. (LO 3)
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Prepare a perfect summary and add it to the profile. (LO 4)

Recognize and use other presentation tools within the profile. (LO 5)

At the end of the unit, the learner will have mastered the following
skills:

Skills

Knowledge

Choose a suitable career-oriented network and set up their profile on
it. (LO 1)

Recognize and briefly describe the main presentation tools that can
be used to present the skills and knowledge to potential employers.
(LO 2)

Prepare the headline, the customized URL, the profile photo, the
background image. (LO 3)

Prepare a perfect summary and use it within the profile. (LO 4)

Add other presentation tools (e.g. videos, photos, presentations) to
the profile. (LO 5)

At the end of the unit, the learner will:

Know how it is important to present yourself on career-oriented social
network, and know how to set up the profile. (LO 1)

Know the main presentation tools that can be used to present the
skills and knowledge to potential employers and know their
advantages. (LO 2)

Know the importance of the basic sections of the profile and how to
create them. (LO 3)

Know the importance of the summary section of the profile and how
to create it. (LO 4)

Know why it is important to use other presentation tools for
communication with the potential employers. (LO 5)

Assessment Criteria

LO s’

Application & Skills

LO 1 | Present your own profile on career-oriented network.

LO 2

Name at least 4 different presentation tools that can be used to present your skills
and knowledge to potential employers.

LO3 | Present the basic sections of your profile.
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LO 4 | Present the summary section of your profile.

LO 5 | Name other presentation tools that you are able to add to the profile.

ll. Teaching Schedule

Part A) Unit introduction, expectations of the participants. (25 min)

Part B) The main digital presentation tools that you can use to present yourself, your skills
and knowledge to potential employers. (70 min)

Part C) The main tool - the personal profile on career-oriented social network (e.g. LinkedIn
or XING). (80 min)

Part D) Linkedin personal profile including basic components (Linkedin Headline,
personalized URL, profile photo, background image and perfect summary). (85 min)

Part E) How to add other presentation tools like videos, photos, presentations, documents,
links, infographics. (80 min)

Part F) The conclusion of the Unit 5. (60 min)

The breaks during teaching. (total 60 min)

[ll. Part A) Unit introduction, expectations of the participants

At the beginning of the unit, it is appropriate to present the content, the objectives and the
expected results of the unit 5. Use the presentation UNIT 5 PowerPoint with students.
Explain to the learners what Unit 5 offers to them. Ask them, what is the most attractive for
them. What are they most looking forward to? Which one of them already has a profile on
LinkedIn or Xing?

This part may take about 25 minutes.

IV. Part B) The main digital presentation tools that you can use to
present yourself, your skills and knowledge to potential employers.

Use the presentation UNIT 5 - The main digital presentation tools. Show the first video on
slide no. 2 to the learners - video What is LinkedIn?
After this video, you can ask the learners the following questions:
= Do you know LinkedIn or another career-oriented social network?
* Why do people use LinkedIn?
Continue with the slide no. 3 and introduce the main digital presentation tools that people can
use to present themselves, their skills and knowledge to potential employers.
v' The main presentation tool is the personal profile on career-oriented social network
(e.g. LinkedIn or XING).
v' Within the personal profile, you can use other presentation tools like videos, photos,
presentations, documents, links and infographics.
For better understanding show the students video on slide no. 4. This video contains
additional information about LinkedIn.
Part of the students will not know the term “infographics”. So, you can explain to them what
the infographics means.
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Information graphics or infographics are graphic visual representations of information,
data or knowledge intended to present information quickly and clearly.

An infographic (information graphic) is a representation of information in a graphic format
designed to make the data easily understandable at a glance. People use infographics to
quickly communicate a message, to simplify the presentation of large amounts of data, to
see data patterns and relationships, and to monitor changes in variables over
time. Infographics abound in almost any public environment - traffic signs, subway maps,
musical scores and weather charts are just a few examples, among a huge number of
possibilities.

And for better understanding show the students video on slide no. 5 - Infographic of
Infographics.
Continue with the slide no. 6 and mention other reasons why you can use LinkedIn.

v" On a LinkedIn profile, you can present all information about yourself, about your skills
and your knowledge.
The aim is to start or build a successful professional career.
The aim is to provide relevant and attractive information to potential employers.
To convince the employer that it is a good idea to employ you and give you a good
wage.
You can use the pictures on this slide and describe briefly the job market as the place of
competition. And LinkedIn is a modern tool that will help you to succeed in this competition.

ANANRN

At the end of this part, you can ask the learners to name the presentation tools about which
you were talking (personal profile on career-oriented social network, videos, photos,
presentations, documents, links and infographics). You can use flipchart and write which
tools they remember.

This part may take about 70 minutes.

V. Part C) The main tool - the personal profile on career-oriented
social network (e.g. LinkedIn or XING)

Use the presentation UNIT 5 - The main tool - personal profile. It is a good time to introduce a
LinkedIn profile. Show the learners the video on slide no. 2 - LinkedIn for students.

Tell the learners that each of them will create a LinkedIn profile during Unit 5. If anyone
already has the profile, he/she will improve it.

Continue with slide no. 3 and ask the learners: “What graphic element is the most important
on a LinkedIn profile?”

Let them guess until somebody tells “profile photo”. The trainer will help the learners with the
procedure of creating a profile photo. Tell the learners that they will prepare profile photos. All
required information is included in the following 3 videos. Show the videos on slides no. 5, 6,
7 to the learners.

Learners can work in pairs. They can use their mobile phones and make several profile
photos and choose the best one. It is a good idea to go out of the building and find a one
colour background (e.g. a wall). If it is possible, you can take pictures with a good camera
and use special lightning - make a small photographic studio.
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An example of a small photographic studio.

The learners can use mobile application or graphics software and improve the profile photos
(sharpness, saturation, cropping, shadows).

This part may take about 80 minutes.

VI. Part D) LinkedIn personal profile including basic components
(LinkedIln Headline, personalized URL, profile photo, background
image and perfect summary).

Optional - Before the following sections the trainer could repeat information about the
LinkedIn profile. The trainer could do that by opening presentation UNIT 5 - LinkedIn
Tutorial for trainers and seeing the video on slide no. 2.

Use the presentation UNIT 5 - LinkedIn personal profile including basic components. It is a
good time to help learners set up the LinkedIn profile. The trainer will show the learners the
procedure of creating a profile step by step. Give learners the following infographic picture -
infographic visual guide.
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Y Eelin

The Ultimate Cheat Sheet

A Visual Guide To Achieving
LinkedIn Profile Perfection in 7 Steps

There are more than 350 million professionals on Linkedin. To stand out,
you need to pay great attention to creating a profile. In this section, you'll

leam how that's done.

@ Headline 120 characters

This is the most-important aspect of i Include your first, last, and middle name
the profile! Be succinct, creative, and i (if applicable). This is not the place for
include key terms that make it easy i nicknames or humorous references to job
for others to define your industry and titles (such as “sales rockstar” or

your role within. “developer ninja).

James Eaton

Award winning Sports Psychologist who works
with some of the best sports people in the UK.
Southampton, United Kingdom | Sport

()
URL

Customize the Linkedin URL to make : i T
it easy for people to find you. @ linkedin.com/in/jameseaton l

Find your unique URL in the
light-grey box below your name

Click the edit button and revise.
linkedin.com/pub/james-seaton7342/7864

Profile Photo

First impressions matter
during business meetings
and when people see your
profile picture.

Consider your industry in
addition to potential
consumers and peers to
select the appropriate
headshot.

~ Adding a professicaw photo ‘ :
of yoursalt on your Lirkedin H
‘profile can tesultin :

14 TIMES
MORE PROFILE | |

LinkedIn Headline

The trainer will help the learners write their Name. Instructions are in the infographic visual
guide. The trainer will help the learners create headline. Use infographic visual guide and (or)
attached document entitled “How to create a compelling LinkedIn headline”.

Customized LinkedIn url

A small group exercise: Go to google.com. Every learner will write there his/her name and
surname. What will appear on the page? Is it easy to find you? Now it is time to improve the
situation. Customize your LinkedIn url and then we will check Google again.

The trainer will help the learners customize their LinkedIn url. Use the video on slide no. 2
and infographic visual guide.
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Afterwards finish the small group exercise. Go to google.com. Every learner will write there
his/her name and surname. What will appear on the page now? Is your LinkedIn profile
there?

Profile photo
The trainer will show the learners how to insert a profile photo on LinkedIn profile. It is easy.

LinkedIn background Image

The trainer will help the learners find and insert a LinkedIn background Image to make their
profile more visually attractive. Show the learners the video on slide no. 3.

The learners can find many LinkedIn background images at google.com. Just key in the text
“LinkedIn background image” at google.com and find many images. The size must be
1400x425 pixels. Every participant will find his/her favourite one and insert it on their LinkedIn
profile. Instructions are in above mentioned video.
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LinkedIn Perfect Summary
The trainer will help the learners write perfect summary. Show the learners the video on slide
no. 4.

You can also use the attached document titled “Writing Your Perfect Profile Summary”.

This part may take about 85 minutes.

VIl. Part E) How to add other presentation tools like videos, photos,
presentations, documents, links, infographics.

At the beginning of this part, the trainer could summarize the profile sections and elements
that are already prepared:
= Summary
» Headline
= URL
» Background image
Within the following unit or leisure time, the learners should fill in the other LinkedIn sections:
= Experience
= Education
= Languages
= Skills and Endorsements
* Volunteering
» Project
= Groups

Beside written information the other presentation tools are also important (especially the
videos, photos, documents, presentation, links). The task is clear. If you have the opportunity
to record your skills onvideo, ortake a photo, do it. Then insert, the videos,
photos and documents about your products and skills, on your profile. Show clearly to the

- Page 10 of 12
Erasmus+



future employer what you can do, what skills you have, what software you know, what
machines or devices you can use and make use of.

Use the presentation UNIT 5 - How to use other presentation tools. Show the learners the
video on slide no. 2. The learners can display samples of their work on the profile. Items can
be added, edited, moved or removed from the Edit profile page. LinkedIn supports more than
300 content providers. Video, audio, photos, products, and more. More information can be
found at http://embed.ly/providers .

If you have time, you can show learnrs how to use Youtube. YouTube is an online public
communications site. The site allows for registered users to upload and make available their
videos for public viewing. Anyone who goes to the site can view the videos that are posted on
this site. The videos are anything from beginner videos to more professional videos. So, the
learners can present their videos (about their skills or products) on Youtube. Show the
learners the video on slide no. 3.

If you have more time, the learners can improve their profiles. They can fill in the information
in the missing profile sections or add media (other presentation tools - e.g. videos, photos,
presentations, documents).

And it is perfect time for a competition for the best profiles. The trainer can specify the rules.
For example, each learner will present the profile to others. After all presentations, the
learners and the trainer will divide the points evenly. The competition can start.

This part may take about 80 minutes.

VIIl. Part F) The conclusion of the Unit 5.

At the end of unit 5, it is appropriate to evaluate the results of the unit 5. Use the presentation
UNIT 5 - Conclusion. Together with the learners answer the following questions:

What we have learned within unit 5?

Have we fulfilled the objectives of the unit 5?

Ask the learners to complete and present their assessment sheets.

How satisfied are you with the results of the unit 5?

How did you like the unit 5?

At the end of the unit it is also a good time to reward the winners of the competition for the
best LinkedIn profile. Why not to buy a small cake and give it to all five winners together?
And you can eat this reward together with all the learners.

This part may take about 60 minutes.
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